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ON THE COVER: The Kellmann family, owner/operators (—
| Brasiness

of B and T’s Bakery Deli in Deltona. Pictured, owners
Tammy Kellmann (third from the left) and her husband
Bob (far right) with their daughters Shanna (far left),
Samantha (holding a pie), and Elyse. The Deltona busi-
ness is one of several featured in a focus section on fami-
ly-owned businesses on pages 8 through 11.
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Correction

The list of the Volusia-Flagler area’s largest hotels published in our Nov. 5 edition should have stated that
the owner of the Daytona Beach Resort and Conference Center is Merrill Trust, which also is the hotel’s
management company. The director of sales for the hotel is Libby Gallant.
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Roberto Coin Trunk Show
Friday, December 10th
and Saturday, December 11th
10:00am-5:00pm

Holiday Store Hours:
Mon-Fri 9:30am-5:30pm
Sat 10:00am-5:00pm
Sun Dec 19 12:00-4:00pm

Tom Cook

JEWELER
150 South Bcach Siroet
Daytora Besch, FL 32114

386-255-1468
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Team Volusia’s interim CEO looks forward to next chapter

s far as career achievements go,
George Mirabal figures he’s saved his

best for last.

Mirabal retired in January 2007 after
19 years as president of the Daytona
Beach/Halifax Area Chamber of Commerce.

Two years ago, he unretired at the re-
quest of his successor, Larry McKinney, to
become executive vice president of the
chamber’s  then-
economic develop-
ment arm, the Busi-
ness Development
Partnership. The
job was supposed to
be a half-time posi-
tion — plenty of
time for him to
spend the rest of
his time golfing,
spending time with
his family and doing volunteer work.

It hasn’t quite worked out that way.

Mirabal, an independent contractor,
says he worked 32 hours his first week back
and has routinely logged between 45 and 60
hours a week on the job on average, while
continuing to only get paid for 20.

But he’s not complaining.

Mirabal, who routinely gets up at 5:15

Mirabal

People

on the Move |

each morning, believes the work he has
been a part of the past two years will prove
to be the most significant of his career.

He has been the chief facilitator — or as
he prefers to describe it, chief “go-fer” — in
creating the Business Development Part-
nership’s successor, a countywide pub-
lic/private partnership group called Team
Volusia Economic Development Corp.,
which spun off from the chamber and
officially launched in August.

Mirabal was tasked with finding a na-
tional consulting group to advise the fledg-
ing group in putting together a plan on how
it should be funded and structured. More
recently; he was asked to put together a plan
for efficiently and cost-effectively inter-
viewing the three finalists for Team Volu-
sia’s permanent CEO position.

Realizing time and money was of the
essence, Mirabal recommended the unusual

Shim Trovato

Savard

move of simultaneously bringing all three
finalists in for a visit that would include a
tour of Volusia County and multiple oppor-
tunities for Team Volusia board members to
interact with each candidate.

To ensure an even playing field, Mirabal
devised a “master matrix” to prevent board
members from spending more time with
one finalist than the others.

Mirabal also wanted to make sure that
all three finalists could “hear the same
things at the same time,” when it came to
touring the area and learning about the
community.

The board unanimously approved the
selection of Helen Cauthen, a veteran
business recruiter with the Greensboro
Economic Development Alliance in
North Carolina.

Cauthen, 50, is set to begin her new job
on Jan. 1, which means Mirabal will soon re-
join the ranks of the retired, or at least semi-
retired.

Mirabal, who expects to stay on with
Team Volusia through the end of January,
says he intends to resume his consulting
practice, which he voluntarily kept on the
back burner the past two years. While he’s
been too busy with Team Volusia right now
to line up new clients, he says he will be

ready to listen to offers “if somebody calls”
once his present gig ends.

McKinney praised Mirabal for having
done “a terrific job,” adding: “He was the
right man for this job.”

Mirabal, who celebrated his 72nd birth-
day in July, says he has no regrets about tem-
porarily coming out of retirement, but says
he also will be relieved to finally hand off
the CEO duties for Team Volusia to some-
one else.

“You have to know the best time to
leave on your own timetable,” he says.

He looks forward to being able to occa-
sionally sleep in and spend more time again
with his family, which includes great-grand-
children. He intends to remain active in the
community as a board member and/or vol-
unteer with the Civic Foundation, Rotary,
Halifax Medical Center Foundation,
Checkered Flag Committee, Daytona Beach
Police Foundation and Central Florida
Sports Commission.

He might even get to swing a golf club
once in a while.

That is, until the next person calls
needing his help. |

Clayton Park can be reached at clay-
ton. park@ufbr.com or at 386-681-2470.

Kaney Walker

McDermott

Irland

Eunmee Shim has been named chief op-

Ed Savard has joined Keller Williams

erating officer of Florida Hospital Flagler, a
newly created position. She joined the hospi-
tal in 2008 as the vice president of clinical
services and chief nursing officer. Shim
earned a bachelor’s of science in nursing de-
gree from a university in Seoul, South Korea,
and a master’s degree in nursing infomatics
from Columbia University in New York.

George Trovato, attorney and owner of
Principle Legal Offices, P.A., has received the
2010 Champions of Justice Pro Bono Award
for this community service in saving homes
in foreclosure. This the third year he has re-
ceived this award.

Chris Butera, an Ormond Beach-based
associate with the commercial real estate
brokerage NAI Realvest, was recently
appointed director of acquisitions,
Central/North Florida, for IBIS Development
Group, an outsource real estate company
based in Miami.

Realty Florida Partners, Port Orange. He
previously worked in the Re/Max system for
more than 20 years.

J. Lester Kaney, an attorney with the
Daytona Beach law firm of Cobb & Cole, has
been invited to join the Litigation Counsel of
America, an honorary society that has 3,500
members nationwide. Members are sclected
based on effectiveness and accomplishments
in litigation. Kaney has practiced almost ex-
clusively in the area of civil litigation.

Caitlan Walker is a new staff accountant
with James Moore & Co., P.L., CPAs and Con-
sultants. Walker recently earned a master’s
degree in accountancy and bachelor’s degree
in business administration in accounting in-
formation systems from Stetson University.

Charlene Irland, chief administrative of-
ficer for ICI Homes, has completed 25 years
of service. Irland, a graduate of then-Daytona

Beach Community College, began her years
with ICI Homes as administrative assistant
and worked her way through the ranks.

Sandra M. McDermott, president and
owner of Coast Title Insurance Agency, has
been named the Flagler Business Women
Woman of the Year for 2010. She is an execu-
tive board member of Flagler Habitat for
Humanity and a life director of the Flagler
Homebuilder’s Association. She is also a
member of the Women’s Council of Realtors,
the Affiliate Committee of the Flagler

How to submit items:

Association of Realtors and the Florida Land
Title Association.

Jeff Vaughn has been named vice presi-
dent of sales, marketing and customer serv-
ice at Brunswick Boat Group’s Boston Whaler
plant in Edgewater. He has been with
Brunswick for the past 16 years, starting at
Boston Whaler as a regional sale manager
before being promoted as vice president of
sales at the Edgewater boat builder. He most
recently served as regional vice president of
sales for US Marine and Outboard Boats. W

The Business Report welcomes submissions of announcements about your company'’s recent
new hires, staff promotions and industry and/or community awards. E-mail announcements and
photographs (individual headshots only; 300 dpi preferred) to news@vfbr.com. People on the Move
announcements should include name and new title of the person, the company’s name, and the city
where that person works or will work. Please include the person’s previous company and title.
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Area retail sales post strong gain

The first significant increase in retail sales
in Volusia and Flagler counties in three years
happened in September, providing further evi-
dence the area has turned the corner toward an
£Conomic recovery.

Taxable retail sales totaled $477.6 million in
the month, up 3.4 percent from $461.8 million
in September 2009, according to statistics re-
leased Monday by the state Department of Rev-
enue. Taxable retail sales have been up three
times in the past 12 months, but just barely
each time — 0.1 percent in October 2009 and
May 2010, and up 0.5 percent in March.

Some Volusia business sectors improved
more than Flagler with the lodging industry and
recreational businesses, such as cinemas,
showing increases. Building materials and
utilities also were down in both counties, but
commercial-property rental was up.

Proof of the Volusia lodging industry’s im-
provement in September was backed up by bed-
tax collections, which were up nearly 8 percent.

A pent-up demand for travel this year
compared to last year helped the lodging
industry, said Tangela Boyd, a spokeswoman
for the Daytona Beach Area Convention and
Visitors Bureau.

— Cecil Brumley

Volusia Square sold
for $31 million

One of the area’s most successful shopping
centers sold in November for $31 million.

The sale of Volusia Square, 2455 W. Interna-
tional Speedway Blvd., to Phoenix, Ariz.-based
Cole Real Estate Investments was Volusia
County’s highest priced commercial property
transaction since late 2007, according to
public records.

John Towle, Cole’s chief marketing officer,
would not confirm or deny the acquisition until
a closing has been filed with the Securities and
Exchange Commission.

Retail Planning Group in Marietta, Ga., built
the shopping center in 1986 and 1987, and had
been its only owner. Tenants include Beall’s
Outlet, hhgregg, TJ Maxx, Tuesday Morning and
Hobby Lobby.

The Home Depot and Toys ‘R’ Us own the
buildings housing their stores at Volusia Square.
Those buildings were not part of the sale.

In all, Cole acquired 180,000 square feet of
retail space at the shopping center.

“| ' was very hesitant (to sell),” said Owen
Brown, president and owner of Retail Planning
Group. “But my partner is 83 (years old) and is
estate planning and wanted to liquidate.”

On his way out of local property ownership,
Brown scored one last lease deal, bringing the
Buffalo Wild Wings Grill and Bar chain to town.

Buffalo Wild Wings, which has 708 restau-
rants across the nation, recently signed a lease
and plans to open in early 2011 in a 9,000-
square-foot building that originally housed an
S&S Cafeteria and also has been a Daisy Duke’s
and Roadhouse Grill.

— Bob Koslow

Team Volusia makes CEO pick

After years of communities here fending off
attempts by North Carolina to lure away key em-
ployers, the newly formed Team Volusia Eco-
nomic Development Corp. has tapped a veteran
business recruiter from the Tarheel State to
become its CEQ.

Team Volusia's board of directors on Nov. 10
voted unanimously to offer the position to

@S Helen Cauthen, vice presi-
dent of the Greensboro
(N.C.) Economic Develop-
ment Alliance.

Cauthen is expected to
begin her new job by Jan. 1,
said Ted Doran, Team Volu-
sia chairman. He said the
group hopes to complete
negotiations with Cauthen as quickly as
possible so the board can vote on her
employment contract in early December.

“She’s going to be great,” said Doran. “She
comes from an area of the country that's very
active from an economic development
standpoint.”

Team Volusia is a countywide private-public
partnership that launched in August to lead
economic development efforts in Volusia
County.

George Mirabal, Team Volusia interim CEO,
said he expects to stay on through the end of
January to assist with the transition.

Details regarding Cauthen’s salary have yet
to be ironed out. Doran told board
members all three finalists were told it
would be in the $125,000 to $150,000 range,
including benefits and a retirement package.
The CEO’s pay likely will include a base salary
and compensation that's performance-based,
he said.

Cauthen, 50, said her key skills include
“relationship-building, bringing people togeth-
er,” and her experience as a “certified economic
developer,” a designation earned from the
International Economic Development Council in
Washington, D.C.

Her accomplishments at the Greensboro
Economic Development Alliance, where she has
worked since 2003, include creating the al-
liance’s industry cluster initiative, which targets
specific industries for attraction and expansion,
and launching the alliance’s business retention
and expansion program.

Cauthen

FHCP’s long-time CEO to retire

Edward “Butch” Simpson will retire at the
end of the year as chief executive officer of Flori-
da Health Care Plans, a position he has held
since 1994, the Holly Hill-based health
maintenance organization
announced Nov. 17

Dr. Wendy Myers, 56, the
HMO’s president and chief
= medical officer since 2000,

y will succeed Simpson as CEO
‘) on Jan. 1. Dr. Joseph Zucker-

. ’ man, director of hospital
Simpson services at Florida Health
Care Plans, will be promoted to chief medical
officer, also on that date.

Prior to becoming CEQ, Simpson, 66, was
executive director and in-house legal counsel at
Florida Health Care Plans. He joined the HMQ's
staff in 1989 after previously working for the
organization as its outside at-
torney beginning in 1973. He
2 is a resident of Ponce Inlet.

Simpson said he will work
part-time as a consultant and
outside legal counsel for both
~ Florida Health Care Plans

' “and its parent, BlueCross
Myers BlueShield of Florida, once he
steps down as CEQ. He also plans to practice
law as an of-counsel attorney at his son
Scott’s law firm in Ormond Beach: Korey, Sweet,
McKinnon, Simpson and Vukelja.

Launched in 1974, Florida Health Care Plans
is the oldest and largest HMO in the Volusia-Fla-
gler area, serving 50,000 residents. It employs
830 people, up from 800 in January 2009, when
it became a subsidiary of BlueCross BlueShield.

Flagler employer deadline

The clock is ticking for Palm Coast Data,
which stands to walk away from millions of dol-
lars in economic incentives if it fails to meet hir-
ing goals set two years ago with Enterprise Flori-
da, Flagler County and the city of Palm Coast.

The magazine subscription fulfillment com-
pany must create 700 jobs locally by the end of
next year to qualify to receive $4.2 million in tax
refund money through the state’s Qualified
Training Incentive program.

It has until the end of 2012 to reach that
mark or else it will be required to pay back the
$3 million in performance-based incentives it
already received from the Governor’s Quick
Action Closing Fund.

Palm Coast Data had 1,000 employees
locally in the fall of 2008 when it entered into
the incentives agreements with the state,
county and city.

To qualify for the QTI funds, the company

was to have increased the size of its local work
force to 1,200 employees by the end of last year,
1,500 by Dec. 31 this year and 1,700 by the end
of next year.

As of Dec. 31, 2009, Palm Coast Data had
1,158 employees locally, said Tim Proctor, chief
analyst for policy incentives with the Governor's
Office of Tourism, Trade and Economic
Development. QT participants are only required
to report its employment numbers to the
state once a year. The next reporting deadline is
Jan. 30.

Rick Fraser, president of the Center for
Business Excellence in Daytona Beach, said
Palm Coast Data has indicated its local
employee headcount now stands at 1,300.

Palm Coast Data could get a one-year
extension on meeting its QTI hiring targets by
applying for an economic recovery extension, an
option first made available last year to
employers participating in the QTI program.

The company has not yet applied for the
extension, said Proctor. The application dead-
line is June 30, 2011.

Realtor earns CCIM title

Margaret Sheehan-Jones of ParkSide Realty
Group in Flagler Beach in October became the
first agent in Flagler County in six years to earn
a Certified Commercial Investment Member
(CCIM) designation from the Chicago-based
CCIM Institute.

Sheehan-Jones is the only CCIM in Flagler
County who works as a commercial real estate
broker in that county and only one who is a
member of the Flagler County Association
of Realtors, where she chairs the organization’s
commercial committee.

Two Flagler County
residents previously earned
CCIM designations, accord-
ing to the institute: Robert
MacKay of Source 4 Realty
in 2004, and Ray Young of
Ray Young CCIM Commer-
cial in 1993.

MacKay works from his home in Palm
Coast, but primarily serves clients in St. Johns
and Alachua counties, he said.

Young's real estate license in Florida
expired Sept. 30, 2007, according to
the state's department of business and profes-
sional regulation. He said he also works from his
home as a developer and a site-selector
for third parties in Georgia, Alabama and
the Carolinas.

A CCIM, according to the institute’s website,
is a “recognized expert in the disciplines of
commercial and investment real estate.”

There are 18 CCIMs in Volusia County. M

Sheehan-Jones

— Clayton Park
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“Manufacturer of the Year”

Deland parachute maker Performance Designs receives association’s top honor

By Valerie Whitney
Staff Writer

eople are jumping out of airplanes more
these days and that is good for business
at Performance Designs Inc.

The United States Parachute Association,
a non-profit organization dedicated to pro-
moting the sport, currently boasts a mem-
bership of more than 32,000. These mem-
bers, along with first-time jump students,
make nearly 3 million jumps per year at
more than 220 USPA-affiliated drop zones
nationwide.

DelLand-based Performance Designs,
which produces parachutes, was recently se-
lected to receive the Volusia Manufacturers
Association’s 2010 “Lou Fifer Manufacturer
of the Year” award.

“Performance Designs represents the
best in manufacturing,” said Jayne Fifer, the
association’s president. “Its innovation and
creativity plus its philosophy of continuous
improvement has kept the company growing
and thriving even through the last challeng-
ing few years. Its employees exude pride and
enthusiasm for what they do.”

The firm, which was founded by Bill Coe
in 1982, controls between 70 percent and
80 percent of their market, according to
industry estimates.

In addition to customers in this country,
the firm’s products are shipped to dealers in

F: S 1Lr

more than 60 countries, said John LeBlanc,
vice president and company spokesman.

LeBlanc and Coe, company president,
both attended Embry-Riddle Aeronautical
University in Daytona Beach, where they
discovered they also shared a passion for
skydiving.

“Industry estimates are not very scien-
tific,” said LeBlanc, who joined the firm in 1984.

Industry sales figures, however, may be a
more telling number. They amount to more
than $60 million annually, he said.

“We are a pretty good chunk of that” num-
ber;, he said. He declined to be more specific.

Seven companies competed for the
award, which was set to be presented at the
VMASs 30th anniversary dinner on Dec. 2 at
Sunset Harbor Yacht Club in Daytona Beach.
Nominees were scored on leadership, quality
and strategic planning, human resources, cus-
tomers and market focus, process manage-
ment and business results, said Fifer. The
selection panel is made up of VMA members.

Performance Designs, which employs
160 workers, manufactures more than 300
models and sizes of parachutes, which can be
customized. That has made the firm popular
with the public, said LeBlanc.

“We build just the parachute system that
flies. We don’t built the harness and contain-
ers,” he said, adding there are other firms in
the area that handle that part of the process.

Thanks to the synergy between Perform-

Photos: Peter Bauer

Above Bill Coe, company president, overlooks the manufacturing floor. While Mary Diers, right,
checks the rigging on a canopy at Performance Designs in DeLand

ance Designs and the others, skydivers now
can look forward to more than just a free fall
from an airplane, said LeBlanc.

“The parachute ride has become more
exciting, like high speed gliding now;”
because of technology his company was
instrumental in developing, he said.

Another factor that helped the firm
standout with its customers is delivery.

“We can provide on-time delivery 99.4
percent of the time,” thanks to the adoption
of “lean manufacturing” principles, which are
designed to streamline the process without
sacrificing quality, said LeBlanc. The firm no
longer keeps as much stock materials on
hand and the number of inspections have
been reduced.

“Our goal is zero defects before it goes
through inspections,” LeBlanc said, adding
94 percent of parachutes pass through with-
out needing adjustments because the prob-
lems that could have resulted were nipped in
the bud early in the production process.

He said lean manufacturing practices

also allow the company to do more work in
its current location. That is a real plus, he
said, since officials are a little gun-shy about
expanding because of discussions among
local government leaders regarding the
possibility of installing a control tower at the
Deland Airport.

“That would hamper our ability to attract
world class skydivers to work with us,”
LeBlanc said. The company has done over
28,000 test jumps in the past 15 years in
evaluating its products.

‘A control tower would slow down
traffic,” he said.

That aside, LeBlanc said, the firm was
pleased with its selection as the area’s top
manufacturer.

“We are pleased to see that the company
is viewed as an asset to the community,”
he said. |

Valerie Whitney can be reached at
valerie.whitney@news-jrnl.com or at
386-681-2283.
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Ehlinger

VMA announces 2010 award winners

Examiners evaluates companies based on

Business Report Staff

n addition to Performance Designs,

winner of the Volusia Manufacturers
Association’s 2010 “Lou Fifer Manufacturer
of the Year” award, the association also
announced several other award recipients.

Best Practices awards were presented to
Sandvik Palm Coast for its human resources
program and The Arc of Volusia in Daytona
Beach for its client involvement program,
Jayne Fifer, VMA president and CEO,
announced. VMA “Best Practices” awards
are presented to companies that excel in a
particular area of business.

Germfree Laboratories Inc. of Ormond
Beach has won the 2010 VMA /Volusia
County Economic Development Division
“Exporter of the Year” award for the third
year in a row. The VMA Awards Board of

Amaral Kane

criteria developed by the county
economic development division. Germfree
exports to six continents and increased
its annual export growth by 21 percent in
2009, said Fifer.

Griswold Water Systems of New Smyrna
Beach was chosen to receive the VMASs
inaugural “Green Award.” The award honors
companies that “recognize the connection
between manufacturing and environmental
sustainability and to celebrate their
successes and inspire others to make
such exceptional behavior the norm,”
said Fifer.

Phil Ehlinger, Volusia County economic
development director, has been chosen to re-
ceive the “Lois Fifer Friend of Industry”
award, which is presented to the non-manu-
facturer who has done the most to further

Ca I e |1 da I‘ Upcoming local business events

DECEMBER

Friday 3

PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, morning mix and
mingle, 8 a.m., Belk's, The Pavilion at Port Orange, 5519
S. Williamson Blvd., Port Orange. Info: 386-761-1601.

Monday 6

FLAGLER COUNTY CHAMBER OF COM-
MERCE, Website Advertising Presentations, 9 a.m. to
5 p.m. (daily all week through Friday, Dec. 10), Flagler
County Chamber of Commerce, 20 Airport Road,
Palm Coast. Speaker: Jason Balchunas, internet market-
ing  coordinator, Weblink International. Learn about the
benefits advertising on the flaglerchamber.org website.
Info:  317-872-3909, ext. 144, or  email
jason.balchunas@weblinkinternational.com.

DAYTONA BEACH ROTARY CLUB, weekly
meeting, 12:15 p.m., Palmetto Club, 1000 S. Beach St.,
Daytona Beach. Speaker: Wesley Heidt, Office of the At-
torney General. Cost: $15. Info: 386-947-9900, ext. 304.

VOLUSIA/FLAGLER SCORE, seminar,5to 7
p.m., Port Orange Library, 1005 City Center Circle, Port
Orange. Topic: “Business Tactics for Tough Times,” pre-
sented in cooperation with the Disney Entrepreneurial
Center. Cost: Free. Info: 386-255-6889 or register online
at score87.0rg.

Tuesday 7
PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, new member re-

ception, 4:30 p.m., Riverside Pavilion, 3431 Ridgewood
Ave., Port Orange. Info: 386-761-1601.

Wednesday 8

VOLUSIA MANUFACTURING ASSOCIA-
TION, plant tour, 9 a.m., Florida Production Engineer-
ing, 2 E. Tower Circle, Ormond Beach. Info: vmaon-
line.com/event.

PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, Business
Women’s Council, noon, Riverside Pavilion, 3431 Ridge-
wood Ave., Port Orange. Cost: $7 for buffet lunch or bring
own lunch. 386-761-1601.

TECHNOLOGICAL RESEARCH AND DE-
VELOPMENT AUTHORITY, Small Business In-
novation Research Forum, 2 to 4:30 p.m., TRDA Business
Innovation Center, 1050 W. NASA Blvd., Melbourne. A
panel of entrepreneurs shares insights on the challenges
and obstacles faced in pursuing federal grants and con-
tracts. Cost: Free. Info: 321-872-1050, ext. 107, or bore-
gan@trda.org.

Thursday 9

ESTATE PLANNING COUNCIL OF THE
FUN COAST, annual meeting, 2:45 to 5 p.m., Palm
Coast Yacht Club, 1 Yacht Club Drive, Palm Coast. Speak-
er: Joseph DeRosa, “Buy Sell Agreements,” planning for
succession, preserving value and meeting owners’ objec-
tives. Cost: $20. Info: 386-437-2224.

PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, business after

Donovan Hockney

the interests of manufacturing and the VMA.
Jayne Fifer, the association’s president and
CEQ, said Ehlinger was selected “for his con-
tinued support through the challenging last
few years.”

Jennifer Amaral, human resources super-
visor for Gambro Renal Products in Daytona
Beach, was named the VMASs “Karl Schiller
Member of the Year,” an honor to recognizes
the member who has made the most signifi-
cant contribution to the success of the asso-
ciation. Fifer said Amaral was chosen “for
her consistent, substantial contributions she
has made to the development of the VMA
human resources division.”

Three people are being honored this
year by the association with “Manny” awards
for lifetime achievement in manufacturing:
Don Kane, the retired (and first-ever) plant
manager for Hudson Technologies in

=
= b

On the Net:

wwwymaonline.com

Ormond Beach who was one of the VMASs
founding board of directors; Dave Donovan,
the co-owner, co-founder and chief technical
officer for Raydon Corp. in Port Orange; and
the late Ray Hockney, the founding chairman
and CEO of Raydon who died earlier this
year.

“The dreams and the work of all three of
these manufacturers has made a huge contri-
bution to the economic growth of our area
and in the lives of hundreds of their
employees,” said Fifer.

The VMA award winners are evaluated
by a selection panel that Fifer described as a
“jury of peers” —i.c., association members. H

How to submit items:

E-mail notices of upcoming business events for possible inclusion in the Calendar at least 30 days in advance of the
event to news@vfbr.com. Events must be held either in Volusia or Flagler counties and must be of a business nature

hours, 5 p.m., 4215 S. Ridgewood Ave., Suite 101, Port
Orange. Cost: $5 members, $10 future members.
Reservations: 386-761-1601.

Monday 13
DAYTONA BEACH ROTARY CLUB, weekly
meeting, 12:15 p.m., Palmetto Club, 1000 S. Beach St.,
Daytona Beach. Speaker: Joie Chitwood I, president,
Daytona International Speedway. Cost: $15. Info: 386-
947-9900, ext. 304.

Thursday 16

FLAGLER COUNTY CHAMBER OF COM-
MERCE, business after hours, 5:30 p.m., Flagler
County Chamber of Commerce, 20 Airport Road, Palm
Coast. Cost: Members, $5 cash donation or new un-
wrapped toy; nonmembers, $10 donation. Info:
386-437-0106.

JANUARY

Wednesday 12

PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, Business
Women’s Council 2011 planning meeting, noon, Riverside
Pavilion, 3431 Ridgewood Ave., Port Orange. Cost: $7 for
buffet lunch or bring own lunch. 386-761-1601.

Thursday 13

SOUTHEAST VOLUSIA CHAMBER OF
COMMERCE, business after hours, Bert Fish Med-
ical Center, 5 p.m., 401 Palmetto St., New Smyrna Beach.
Info: 386-428-2449.

Wednesday 19

PORT ORANGE SOUTH DAYTONA
CHAMBER OF COMMERCE, Sunrise Business
Forum, 7:45 a.m., Riverside Pavilion, 3431 Ridgewood
Ave., Port Orange. Topic: Strategic Planning. Cost: Mem-
bers free, $10 future members. Info: 386-761-1601.

SOUTHEAST VOLUSIA CHAMBER OF
COMMERCE, lunch and learn, noon, Edgewater-New
Smyrna Beach Elks Lodge, 820 W. Park Ave., Edgewater. Cost:
$5, includes lunch. Info: 386-428-2449.

Saturday 22

SOUTHEAST VOLUSIA CHAMBER OF
COMMERCE, Home Show and Business Expo, 10
a.m. to 4 p.m., Canal Street. Info: 386-428-2449.

Daily

SCORE 87-COUNSELORS TO AMERI-
CA’S SMALL BUSINESS, free business coun-
seling and workshops. By appointment. Spanish is avail-
able. In Daytona Beach and Palm Coast, call 386-255-
6889; in the New Smyrna Beach area, 386-428-2449;
and in Port Orange, 386-761-1601. Website: score87.org.

SMALL BUSINESS DEVELOPMENT
CENTER, offering startup guides, business-plan pack-
ets, and small-business counseling at Daytona State Col-
lege, Building 110, Room 222, 1200 W. International
Speedway Blvd., Daytona Beach. Telephone: 386-506-
4723. Website: sbdc@daytonastate.edu. |
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New family-owned Beach Street eatery set to expand

By Clayton Park
Business Report Editor

aving grown up in a family that ran restau-
rants both in Mexico and Chicago, Corina
Gomez always harbored ambitions of someday
opening a restaurant of her own.
Gomez, human resources director for a med-
ical products manufacturer, referred to her dream
as her “retirement plan.”

Tia Cori’s Tacos

Description: Mexican restaurant

Address: 214 N. Beach St., Daytona Beach
When started: May 1, 2010

Owner: Corina Gomez

Other family members involved in business:
Gomez's husband Qvidio Ortiz, son Ben (28),
daughter Yvette (26), brother Ben Parra, sister-
in-law Kelly Parra, the Parras’ son Tony (25).
Total number of employees: 12

Website: www.TiaCorisTacos.com

The downturn in the construction industry, in
which both Gomez’s husband and brother were
employed, prompted her to turn that dream into a
reality sooner than expected.

On May 1, Gomez and her family opened Tia
Cori’s Tacos, a Mexican restaurant at 214 N. Beach
St., in downtown Daytona Beach.

Despite the slow economy, business for the
restaurant has exceeded Gomez’s expectations to
the point that she is looking to add more servers,
expand her menu and possibly extend its hours
of operation.

On Now. 16, she signed a lease to take over an
adjacent retail space that will essentially double
the size of her 605-square-foot restaurant and [&
allow her to add, for the first time, indoor [
table seating. y

Gomez said she hopes to open the expanded |
portion of her restaurant by the week leading up
to the Daytona 500 in February. .

“We've had unbelievable acceptance from the =%
community,” she said.

.

Photo: Nigel Cook

See EATERY p. 11 Tia Cori's Tacos restaurant owners clockwise from left, Corina Gomez, Ovidio Ortiz,

Ben Parra and Kelly Parra.

2T FAMILY BUSINESSES |

Leap of faith:

Family puts it all on line to fulfill dream of owning their own business

By Bob Koslow
Staff writer

ith no business experience or formal
business education and the economy
against them, the Kellmann’s are determined
to use their enthusiasm and lots of hands to
make B and T’s Bakery Deli here a success.
“We want to have something to hand
down to our kids and to be able to retire ear-
ly from jobs at the post office,” said Tammy
Kellmann, who, along with husband Bob,
started the bakery and deli in July at How-
land Boulevard and State Road 415 in front of
Walmart Supercenter.
“We were hoping we could quit the post
office and be financially stable, but right now

Photo: Peter Bauer

it's not looking that way. We picked a tough | The Kellmann family: from left, Shanna, Samantha, mom Tammy, Elyse, and dad Bob at their
time to start, but we are determined to make | business, B and T's Bakery Deli, in Deltona.

this work,” Bob Kellmann said.

The business idea started with the cou-
ple’s oldest daughter, 22-year-old Elyse, in
culinary school.

“She has a talent for making custom
cakes and we wanted to help her get started,”
Tammy said.

They wanted to work from home making

cupcakes and cakes in a commercial kitchen | all occasions.
they planned to build on their 2.5 acres in It also has a breakfast menu of pastries,
southeast Deltona, but ran into regulatory is- | muffins, breakfast sandwiches, bagels and
sues. They took a year to find a small store- | drinks. Lunch includes a basic array of deli
front unit and opened the bakery and quick- | sandwiches, hamburgers and salads.
ly added the limited deli service. Desserts — baked on site — include cup-
So, with Elyse Kellmann working daily, | cakes, pastries, cakes, pies and cheesecakes.
the shop features custom-designed cakes for | Napoleons are made only on Saturdays.

Daughter Samantha, 18, helps out at the
shop between taking family business classes
at Stetson University in DeLand. Daughter
Cailin, 19, works limited hours. She’s busy as
a biology major at Stetson. Tammy’s cousin,
Shanna Weikle, also lends a hand and serves
as the family mediator and sounding board.
The business also has one non-family
member employee.

“Idon’t think we could have gone this far
without her,” Tammy Kellmann said. “She

See BAKERY p. 11

B and T’s Bakery Deli

Description: bakery/deli

Address: 121 Howland Blvd., Deltona
When started: July 2010

Owners: Tammy and Bob Kellmann
Other family members involved
inthe business: daughters Elyse (22),
Cailin (19), Samantha (18),

Tammy's cousin Shanna Weikle also
provides assistance.

Total number of employees: 7
Website: www.bandtsbakery.com
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By Hilary Lehman
Staff Writer

hen Jan Arnett first tried to start a
lease-to-own electronics business in
St. Augustine in 1994, he failed.

Banks in every surrounding county
turned him down for the loans he needed to
start up.

“I remember every door that hit me on the
way out,” he said.

He tried again two years later and suc-
ceeded in finding a partner willing to put up
$50,000.

Arnett and his wife, Sherry, filled in an-
other $150,000 with small business loans to
open their first Z-best furniture, electronics
and appliances store in August 1996.

Although they had to lease $50,000 of in-
ventory to stay in business past that first-
year hump, the Arnetts built their business
up over the years, eventually hiring their
children and other relatives to manage stores
and various departments.

Z-best has grown over the years to be-
come a three-store chain, with 50 employees
and $5 million in revenue over the past year.
In addition to its flagship store in Palm Coast,

Perseverance pays off:

Couple overcame initial hurdles to launch retail business now in its 15th year

the chain also has locations in Orange Park
and St. Augustine.
Arnett said he’s tried to get past the

Photo: David Massey
Z-best is a Palm Coast-based family business that rents furniture, electronics and appliances.
Pictured, seated, are owners Jan Arnett (left) and wife Sherry, with their kids (clockwise from

left) Jason, Mark, Justin, niece Samantha, nephew Miles, and Jan and Sherry’s youngest son,
Christian.

stigma of lease-to-own, which he said people
tend to see as blue-collar.
“What I wanted to offer is a chance at be-

ing more of an upscale store,” he said.

In the Palm Coast store’s 8,000-square-
foot showroom, televisions sit alongside
washing machines and bedroom sets. Z-best
carries Sony, Samsung, and LG products as a
direct dealer. Along with Walmart, Z-best is
the only authorized dealer of Sony lines in
Flagler, Jan Arnett said. His stores also carry

See PERSEVERANCE p. 12

Z-best furniture, electronics
and appliances

Description: three-store retail chain.

Where based: Palm Coast

Year founded: 1996

Founder: Jan Arnett, 54

Owner/top executive: Sherry Amnett, 51, president
Other family members involved in the business:
four sons — Jason Arnett, 31, service manager,
Justin Arnett, 26, Palm Coast store manager; Mark
Wilson, 24, product testing; Christian Arnett, 19,
sales and delivery - as well as nephew Miles Jones,
28, St. Augustine store manager; Jones' wife
Samantha, 30, Palm Coast sales manager; and
Samantha Jones' sister Jessica Perera, 26,

St. Augustine sales and administration.

Website: http://zbestrental.com

XSS FAMILY BUSINESSES |

By Valerie Whitney
Staff Writer

n 2003, Stetson University trustee Geoff

Jollay and his family sold their business,
which manufactured corrugated paper for
pop-up displays.

Since then, Jollay has had the luxury of
spending his days golfing, traveling and
enjoying his free time.

But not this year or at last for the last sev-
eral months. This fall, the 1975 Stetson gradu-
ate accepted the challenge of teaching a class
in the university’s Family Enterprise Center
program.

“It was a way of giving back,” said Jollay,
who graduated with a degree in manage-
ment and marketing.

He is one of several visiting instructors
helping to fill the void while the Family En-
terprise Center’s founder and director, Greg
McCann, is on a teaching sabbatical for the
year. McCann, who is writing a book, is still
actively involved in the administration
process and promoting the program.

Family Enterprise Center

Stetson program seeks to prepare future generations of family business owners

Family Enterprise is among the top eight
majors at Stetson’s School of Business Ad-
minstration, McCann said.

Stetson has graduated between 40 and
50 Family Enterprise majors since 2000. A
university survey in 2000 revealed that 42
percent of Stetson’s business school students
and 37 percent of students across campus
came from families involved in family
enterprises.

Among the most intensive classes that
students in the program are required to take
is one where they write a 30- to 50-page “life
plan” that notes where they are at present in
their career and what they ultimately would
like to achieve.

“We put the student in charge of their
lives and let them navigate their careers,”
McCann said.

Jollay, who taught the class this semester,
said the exercise was as much a learning
process for him as is it was for the students. Like
many of the students in his class, he went to
work in the family business at an early age be-
cause it was the expected thing to do.

Today, however, the route to working in
the family business in many instances comes
after working for someone else. In doing so,
the family member gains outside perspective
and the credibility that comes from having
landed a job, Jollay said.

McCann said family-owned businesses
will be the saving grace of those looking for
jobs. Between 75 to 78 percent of new jobs
will come from these institions, he said, not-
ing family-owned enterprises currently em-
ploy about half of the country’s workforce.

‘About one-third of the Fortune 500
could be considered family businesses,” said
McCann, who became director of the pro-
gram once again earlier this year after Mario
Fidanzi, who had been director, left to pursue
other opportunities. Since coming back, Mc-
Cann has championed recommiting the pro-
gram to serving the next generation of family
businesses.

Marianne LeFils Blair is another alumni
of the program. She teaches accounting and
college prep courses at Pine Ridge High
School during the day and also works part-

On the Net:

www.stetson.edu/business/family/

time in her family’s certified public account-
ing firm, LeFils & Company LLC, in Orange
City.

Blair credits the Family Enterprise Cen-
ter with helping her focus on a course of
study that corresponded to her personality
and goals.

“It began a professional dialogue
between my father and I, which allowed us
to be more effective co-workers. I was also
exposed to real business meetings allowing
me to observe professionalism in a safe
learning environment,” she said. “The
FEC has made a profound impact on my life,”
she said. |

Valerie Whitney can be reached at
valerie. whitney@news-jrnl.com or at 386-
681-2283.
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Largest Family-owned Businesses

Ranked by number of employees

Company Name

Top Local Executive
Philippe Hennessy

Address
300 Fentress Blvd., Daytona

Phone & Web Site

WWW.pevonia.com

Year Established

Type of Business

J§  Pevonia International Syhie Hemnessy Beach 32114 1800-pevonia 1991 International Manufacturer of Beauty and Spa Products 600
2 DME Michael Panaggio 24l Begz\;lé% é\émDaytona w(v;gginzlg?%to%ogn 1982 Direct marketing services 504
Kl CRGGLOBALING* | Nary R, Cuingham, CE0 | 39812 Ave, Drnond WW{gggg)gg%a_ggjf’m 1987 Commercial Nonphysical Research 450
4 Elite Hospitality Mgﬁ:r'] BBT]%%E g Seé(;r; Jﬂgl%mond wwwgligtg)hg%%i_tzaéi%.com 1995 Hotel development and management 410
f 816 S. Woodland Blvd., www.boulevardtire.com : . ;
Y Boulevard Tire Center Earl Colvard DeLand 32720 (386) 734-6447 1982 Auto/truck tires, service and manufacturing 335
600 S. Atlantic Ave., www.adamscameron.com
(|  Adams, Cameron & Co. Robert L. Adams Daytona Beach 32118 (386) 258-5500 1963 Real Estate 360
1 ICl Homes Mori Hoss%rél(,)Chawman, 2319 Beé’égecﬁgg%g aytona W&Vééc)%?%%%%m 1980 Residential home builder/developer 303
: One Daytona Blvd., Daytona WWW.nascar.com -
8 NASCAR Brian France Beach 32114 (386) 253-0611 1948 Auto racing 280
Thompson Pump & ; 4620 City Center Dr., Port www.thompsonpump.com - -
9 Manufacturing Co. Bill Thompson Orange 32129 (386) 767-7310 1970 Pumps and pumping equipment 210
P.D. "Patti" Immel, 106 Edward Drive , Palm www.seidcon.com ; -
10 SEIDCON Inc. President & CEO Coast 32164 (386)437-7323 1983 U.S. Federal Agencies Services iy
Glenn SRitchey Sr., | 551 N. Nova Road, Daytona www.jonhall.com -
JIN  Jon Hall Chevrolet, Inc. President Beach 30114 (386) 255-4444 1982 Car Dealerships 23
1300 E. International .
Performance Designs Inc. Bill Coe Speedwa%EI;d., Deland www.peg%%n)wa]g%e_ggggns.com 1983 Manufacturer of Sport and Military Parachutes 160
724
: —— 3701 Olson Drive, Daytona www.pandspavinginc.com : -
P &S Paving Inc. Tim Phillips Beach 32124 (386) 2587011 1993 Site work and paving contractor 150
Microflex Inc. Josif Atanasoski %;?rgoﬁdugeglé%h&iﬁ Wwyggnégrgél;xfg%gom 1975 Manufacturer of expansion joints, hose and braid 135
Microflex, Inc. Josit Atanasoski 00N, (B Hghay | ww?g.%négrgy;_xé%om 1975 Manufacturing 135
S.R. Perrott Inc. Michele Perrott Connors 4N Peézzattd? g;ﬁ,ﬁ(ﬁrmond W‘é‘g‘égg%{g%%m 1962 Wholesale beer and wine distributor 130
Lohman Funeral Homes, Lowell Lohman 725 W. Granada Blvd,, Ste. www.lohmanfuneralhomes.com ; - .
Cemeteries, and Cremation Nancy Lohman 48, Ormond Beach 32174 (386) 615-1100 1997 Funeral homes, cemeterie, and cremation services 129
Daytona Harley Davidson She(lslyérﬁze(éTrpA%%rgl;epe 106%7] ol\rl]duge;“ﬁhgfﬁ www.t()gté%e)rgéirg%gr.com 1994 Destination Location/Motorcycle Dealership 121
Aunt Catfish's On The : 4009 Halifax Drive, Port www.auntcatfish.com
River Jim Galbreath, Owner Orange 32127 (386) 7674768 1979 N/A 100
Ronald Jones Ferneries Scott Jones b E,ZY?SE'Q%E%% e ronaléié%rﬁfg_rggggs.net 1958 Wholesale Exporters, fernery 100
TOta(I:g:cTilt'iz:i#gemc& Air L)[/)r?gaHIEIJSZEs Lt)or(r)nﬁnggechlﬁhSWZalﬁ wwwgggalg;)éné%gﬁcom 1976 Air conditioning, heating, electrical, L.P.gas, and plumbing 89
Vince Carter -
Vince Carter's Restaurant | Michelle g\?/ Lt:rrgcott, Co- 230 LE(;Q\CEI\ég.ﬂI;aytona wwv/é\élgfzzeﬁ_r(g%rlsécom 2010 Restaurant 80
VBJ:I;?;?: Eﬁﬁﬁ:ﬁt/ glg?rzgasstxvedsgﬁgbgfro 2001 S Atlantic Avenue, | www.daytonabahamahouse.com, www.bwakutiki.com 1970 el 75
Staed Family Associates President g Daytona Beach 32118 (386) 248-2001
Don Bell Signs GLa”r]faBrEé?Al/ln 365 Ock PlggT,Z;’ort Orange wwzvg%%r)]t%ggslgggiom 1947 National sign manufacturer 75
R &R Industries Inc. Neil Samuels 500 Carsw%llzi\l\;e., Holy Hil www.rrig%lés_tzré%s%%t;)na.com 1948 Roofing and HVAC contractor 72

CORRECTED LIST: The largest area family-owned businesses list that appeared in the Dec. 3, 2010 print edition contained an error that affected the ranking. The list is ranked by total
number of employees and is based on company reports. Companies on the list have two or more family members involved in the business and are headquartered in Volusia or Flagler
counties. Employee count includes total number of employees, regardless of area. For more information, contact the Business Report at clayton.park@vfbr.com.
@ Includes 194 sales associates and 110 referral associates.

(@ Approximate figure.
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The restaurant’s “regulars” include
downtown developer Jack White of the
White Challis Redevelopment company
and his wife Kelly, the newly elected city
commissioner.

“Corina and her brother Ben have been
a great addition to the downtown Beach
Street atmosphere,” said Jack White.

The Whites are long-time advocates of
efforts to revitalize the city’s historic down-
town. Kelly White is the president and
commercial real estate broker of The Jack
White Land Co.

Jack White in an e-mail praised Gomez
and her family for having “brought a lot of
diversity in their authentic Mexican
cuisine.”

“They have a phenomenal product and
are open on weekends and evenings, which
is great for those who live in downtown or
one of the neighboring historic districts,”
said White. “They are growing into their
success and a great story for downtown.”

The restaurant, which bears Gomez’s
nickname “Aunt Cori,” uses recipes of the
food she says she “grew up cooking and
eating.” She describes it as a combination
of the flavors of Guanajuato, the Central
Mexican state where she grew up, and
Hidalgo, a neighboring state.

Gomez runs Tia Cori’s with the help of

husband Ovidio Ortiz, who is one of the
restaurant’s cooks, her brother Ben Parra,
who helps manage the day-to-day opera-
tions, as well as Parra’s wife Kelly. Also
working at the restaurant are Gomez’s son
and daughter, Ben and Yvette, and the
Parras’ son Tony.

The restaurant employs five non-
family members as well.

Gomez said she, along with her hus-
band and brother, used personal savings to
launch the restaurant without the benefit
of bank loan.

Gomez said she plans to add more
dinner plates to her restaurant’s menu and
anticipates hiring more servers once the
expanded area opens. She said she also is
considering extending the hours of opera-
tion for her business, but will intends to
keep it closed Sundays.

In addition to overseeing her restau-
rant, Gomez continues to hold a Monday-
Friday day job as director of human
resources for Command Medical Products
in Ormond Beach. Kelly Parra also
holds a day job as nurse at Florida Hospital
Memorial Medical Center in
Daytona Beach. |

Clayton Park can be reached at clay-
ton. park@ufbr.com or at 386-681-2470.
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worked in the food service industry for 20
years, so, we listen to her ideas. She fits right
in here.”

The Kellmanns sunk everything into the
business. They financed the shop using
loans based on their future post office retire-
ments. They each have more then 20 years
in the post office. Along with running the
new business, Bob still works at the Mid
Florida processing plant in Lake Mary and
Tammy works at the Geneva post office in
Seminole County.

“It you're going to be tired, you might as well
be tired for yourself,” Bob Kellmann said. “I like
having a business, being the owner; the boss and
not working for someone else.”

The couple work different shifts at their
post offices, always have since they first had
children, and at the bakery. There was little
difficulty arranging schedules as they
worked out naturally based on personalities.

Bob works nights baking and opens the
shop with Elyse. Tammy prefers working the
counter and dealing with the public, so she
works later in the afternoon and closes the
shop.

“We don’t see a lot of each other except
passing in the restaurant,” Tammy said. “We
used to work the same shift at the post office
and people would ask us how we could spent
all our time together. If I didn’t like him, I

0000906978

wouldn’t have married him.”

The family does come together at home
each Sunday, after the shop closes at 2 p.m.
It’s then that the week’s menus and other
business decisions are made.

“It is time-consuming because it’s always
on your mind, even at the post office,” Bob
Kellmann said.

Tammy is the boss, she runs the home
and business finances, both said laughing.

“We consider every idea and we're
shocked when something works,” Tammy
Kellmann said. “It seems everyone in
Deltona had their deli up north and offered
all kinds of ideas. Some are frustrated that
we're not the full service deli, but we just
don’t have the room here.”

The Kellmanns want the bakery to fill a
niche in the area, offering fresh custom-
made cakes and pastries without
preservatives, in competition with the large
grocery stores and big boxes.

“The hardest thing to figure out is what
the customers want, but we're getting pretty
good at it,” Bob Kellmann said. “It’s the
service here. We are willing to work with the
customers and give them what they want.” l

Bob  Koslow can be reached at
bob. koslow@news—jrnl.com or at 386-681-
2285.

‘,GAM BRO.

1845 Mason Ave. « Daytona Beach

Gambro is
proud to
congratulate
Jennifer Amaral
on receiving
the
Karl Schiller
Member
of the Year
Award from the
Volusia
Manufacturers
Association
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Lane, Simmons and Hackney furniture lines.
Customers can pay cash for the lowest-priced
deals, Arnett said, or they can try electronics or
furniture out to make sure they like it before
they make a commitment. Customers can also
get good deals on used items that come back
from being leased.

“We're going for a difterent concept where
we can handle all the things that people need,”
Arnett said. “Do you know if you want 3-D, or
are you going to be cross-cyed after a week?”

The company has reinvented itself to offer
everything customers want, Arnett said. Son Ja-
son, 31, said when he took over the service de-
partment nine years ago, the store only per-
formed service on rentals. Now, Z-best is au-
thorized to do warranty repairs and also does
outside service and custom installations on cus-
tomers’ electronics or appliances.

“My department had always been a loss in
the company before,” Jason Arnett said. “T've re-
ally broadened the range of what we are capa-
ble of doing”

His brothers and cousins also take part in
the business, managing stores, doing sales and

deliveries or testing products. Nine family
members work for Z-best, making up about a
fifth of the company’s total employment.

The past few years have been challenging
for Z-best, though, Jan Arnett said. The slow
economy has caused the store’s customer base
to drop by about 25 percent, he said.

Not being a big-box retailer in the furniture
and electronics industry has its perks, like loyal
customers, he said, but it makes it tough during
hard times.

His wife said they’ve reduced advertising
and eliminated open positions to deal with the
strain.

“It’s definitely been hard,” Sherry Arnett
said. “Instead of cutting people’s jobs back, we
try to find other places to cut back.”

But having the family there brings stability,
as well as new ideas, Jan and Sherry said.

“You can depend on our boys, no matter
what,” Sherry Arnett said. “Through ups and
downs, you can always depend on them.” W

Hilary Lebman can be reached at hi-
lary.lebman@news-jrnl.com or at 386-681-2240.
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Halifax Healthy Woman event draws nearly 200

Business Report Staff

early 200 people turned out for the

first-ever Halifax Healthy Woman
event on Nov. 10 at the Museum of Arts &
Sciences in Daytona Beach. The free educa-
tional event promoting healthy lifestyles for
women featured a speech by Alana Stewart,
president of the Farrah Fawcett Foundation,
and a question-and-answer session with a

Send us your photos
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Photo: Zaida Rios
Pictured, left to right: Dr. Ruby Anne Deveras of Halifax Health’s Center for Oncology, Alana Stewart,
and Jeannine Waterman, a certified advanced registered nurse practitioner at the center.

panel of medical experts.

Stewart is the author of a book titled “My
Journey with Farrah: A Story of Life, Love and
Friendship,” which chronicled her friendship
with the late television/movie star who died
last year following a lengthy battle with cancer.

The event was put on by the Halifax
Health Center for Oncology, Junior League of
Daytona Beach, the Museum of Arts &
Sciences and other community partners. M

The Business Report welcomes submissions of photos from recent business events in the Volusia-Flagler area. E-mail submissions
to news@vfbr.com (300 dpi preferred; limit one photo per e-mail). Photos should include a brief description of the event, when and
where it was held, and the names of those visible in the picture, including their company affiliation and title. Please include the name

of the photographer and a daytime phone number.
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Hopeful sign?

Steady going for area CPA firms could be reflection of stabilizing economy

By Tom Knox
Staff Writer

ocal accounting firms are reporting

fairly steady business, thanks in part to
an increase in clients turning to them for
help in adapting to the changing times.

While clients continue to use the servic-
es of CPAs for their tax needs, area account-
ing firms that spoke to the Business Report
said clients need more help in running their
businesses more efficiently and working on
debt forgiveness and restructuring.

“We're basically looking in terms of help-
ing businesses downsize so they can
stay in business,” said Brent Millikan, who
runs Brent Millikan & Co. in New
Smyrna Beach.

Lisa Park, senior tax and accounting
manager at Weston & Gregory in Daytona
Beach, echoed Millikan’s comments, adding
that prior to the recession, client businesses
primarily turned to her firm for compliance
work, tax returns, audits, reviews.

T real estate sector is still struggling, but
other sectors of local economy appear to be
stabilizing, said Suzanne Forbes, managing
member of James Moore & Co. in Daytona
Beach, which employs 16 CPAs.

“The big hits (to the local economy)
were 07 and 08,” Forbes said. “When talking
to clients for 2010, things have not gone
down from prior years, if anything they have
gone up a little bit. What we’re seeing is sta-
bility. We’re not see seeing ‘the sky is falling

Phc->t0: Peter Bauer

CPA Brent Millikan, pictured at his office in New Smyrna Beach.

down’ any more.”

A smattering of different types of business
are doing better than last year and before.
Some got lucky and secured contracts before
the recession, and others are doing well
because of the recession.

Casual dining and fast-food restaurants
are doing well, Park said, as are payday ad-
vance companies, which are being relied
upon more and more as people fall behind on
everyday expenses and use the loan service
to get pay until their next paycheck.

Some industrial businesses also are

reporting an upswing.

“I've got some manufacturers that are
doing very, very well that sell products with
the military,” said Park, whose firm employs
six CPAs.

Housing market-related businesses such
as general contractors and air conditioning
service providers are still hurting, as are
some law firms and private specialty med-
ical practices, said Park.

“Physicians are stuggling,” she said.
“What a lot of people don'’t realize is because
a lot of people are out of work they don’t go

to the doctor anymore. If they do get ill they
go to the ER. It’s a ripple effect, and the last
domino has not fallen in my opinion.”

Park said bankruptcy and divorce attor-
neys are doing quite well, but noted that a lot
of corporate attorneys are suffering.

High interest rates on loans are some-
thing that’s adversely effecting all types of
businesses.

“I remember back in the days when in-
terest rates went to 18 to 20 percent — that
was challenging,” Millikan said.

“You could borrow money, but it just cost
alot to borrow. Now interest rates are much
more reasonable but it’s hard to get,” said
Millikan, whose firm has five CPAs and has
been in Daytona since 1975. “In a lot of cir-
cumstances it was easier then — a lot of
times if you're a profitable business you can
afford to pay the interest, as long as you're
hitting on all cylinders.”

While local firms say their business is
relatively stable, they don’t sugarcoat the
impact the bad economy has had on them.

“If you've got clients that owe you moe-
ny but can’t pay you due to the recession,
that’s life, that’s the way it is,” Millikan said. “I
know people who are undertakers, and even
they are impacted. 1 haven't seen any
business that hasn’t been touched by
his recession.” |

Tom Knox can be reached at
tom.knox@news—jrnl.com or at 386-681-
2728.
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Area CPAs offer tax tips for business owners

By Tom Knox
Staff Writer

ith uncertainty still remaining as of

press time as to whether the George
W. Bush-era tax cuts will be extended into
next year, local CPAs are advising business
clients to be wary and observant of savings
they can now.

The tax cuts, which are set to expire at
the end of this year if Congress does not ex-
tend them, might force customers to make
decisions on this year’s returns.

A key savings opportunity that will dis-
appear if the cuts don’t return is related to
accelerating or deferring income. A business
typically accelerates income to reduce loss if
it lost money. But if the tax cuts aren’t ex-
tended, there will be a large hike in income

Suzanne Forbes, managing member of the Daytona Beach office for James Moore & Co.

tax rates.

“Usually our strategy is always to defer
income to next year, but this year it’s a little
more different,” said Suzanne Forbes, manag-
ing member of James Moore & Co. in Day-
tona Beach. “If you're going to be paying five,

10, 15 percent more on income next year then
you might be better off this year. As it sits
right now; tax rates are going up in 2011.”
“The old school thought was defer
income, accelerate expenses,” said Lisa Park,
senior tax and accounting manager at

Daytona Beach-based Weston & Gregory.

Congress and President Obama might
not allow the tax cuts to fully expire. Some
proposals call for keeping the cuts for people
who make less than $250,000, and others
would permanently extend the cuts to
workers of all incomes.

If employers have hired certain previous
unemployed workers since Feb. 3, the payroll
tax exemption, a component of the HIRE
Act, can allow some money back. “If you
hired anybody that had not been employed
for the prior 60 days, you don’t have to pay
their matching Social Security tax, and that’s
6.2 percent of their payroll,” Forbes said. The
incentive ends at the beginning of 2011.

An even newer money-saver passed in
September called the Section 179 deduction

See TIPS p. 15
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Largest Area Accounting Firms

Ranked by number of certified public accounts on staff

Accounting Firms Top Local Executive Address Phone and Web site Year Est. # of CPAs
Suzanne Forbes ) . AR
Bernadette Britz-Parker 121 Executive Circle, Daytona Beach (386) 257-41
James Moore & Co., P.L., CPAs and Consultants e jmlel 14 WWWJmco.com 1964 | 1600
Michael Sibley
Dreggors, Rigshy & Teal, PA Jim Dreggors 1006 N. WOO%'S?SOBIVd” DeLand vﬁ%?ﬂﬁéﬁﬁ% 2001 7
Weston & Gregory PA Fred Weston 100 La Costa ngﬁ 4Daytona Beach ww(v?%vg)n%ggalgom 1986 6
Le Fils & Company, LLC Gregory Le Fils I6LE. Rose?/)-\zv;aésOrange City w(vsv%?gfﬂzgpggfgm 1986 50
_— ] o ] John Olivari 141 Sage Brush Trail Ste. D, Ormond Beach (386) 672-0775
Olivari & Associates PA Certified Public Accountants and Consultants Mary Greenless 2174 wwwolivaricpa.com 1985 5
Johnson Eubank & Co. PA Robert L. Johnson 200S. Ridgewoogzﬁi\ﬁ., Daytona Beach vg\?vgvi?r)ljzcggslggrln 1994 4
Brent Millikan & Co., PA Brent Millkan, Managing Principal 205 Magnolia St, New Smyrna Beach vﬁﬁf&ﬁ;ﬁ%ﬁ] 1975 | 3
Cohen, Smith & Co., PA George Smith B3E. Indiena M. Deland Wwwlﬁf)ig)n;ﬁtﬁgga‘)&com 1987 | 3
Martin & Associates PL Douglas Martin 140 N. Nova Roa3dz,1%1ite 201, Holly Hil m arg]%i)sgggigggfcom 2002 3
. 4645 S Clyde Morris Blvd., Suite 401, Port Orange (386) 252-2580
Raposa & Young Don Young, Managing Member 30199 www RaposaYoung.com 2000 3
: g 433 Silver Beach Ave., Daytona Beach (386) 238-8680
Balaban & Schmidt, PA Stan Schmidt 3118 W bscpas net 1995 2
Keyes & Stange CPAS LLC Gerald P. Keyes 1825 Business Park Blgg.ﬁiuite E, Daytona Beach - m?ki@%egss?alnggiocom 2003 9
Raymond A. Phelan CPA CFP Rayrmond A. Phelan <o L LA T D B Wéisfﬁeﬁﬁéﬁgiim 195 | 2
Shierling and Kelton, CPA, PA Russell Kelton 929N, Sprng Garden . Sue 135, Deland it /shﬁgﬁﬁ])ggﬁki?g)?l pacom | 92| 2
W. A. Clark & Associates PA William Clark AT, ) DT e (386) 274-5007 1999 | 2

CORRECTED LIST: The version of this list published in the Dec. 3, 2010 print edition contained some errors that affected the ranking. The list is ranked by number of CPAs on staff in the
Volusia-flagler area. This list is based on company reports. Not all companies responded to our e-mail survey request for information. For questions or to report inaccuracies, call Clayton
Park, Business Report editor, at 386-681-2470 or e-mail clayton.park@vfbr.com.

(D Daytona Beach office only.
@ Includes one of-counsel CPA.

For more information

B January 24 Area Chambers of Commerce
W January 24 Business Resources Groups/Agencies

Upcoming lists: call: 386-681-2470
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TIPS from p. 13

allows businesses to deduct the full purchase
price of qualifying equipment bought or fi-
nanced this year. Small businesses — espe-
cially manufacturers — with equipment
costs, including software and vehices total-
ing less than $500,000, can be written-oft on
the 2010 tax return if they’ve been used for
business purposes more than 50 percent of
the time.

“The highest itd ever been was
$250,000,” Forbes said. “That’s a pretty big
benefit.”

“If you need fixed-asset equipment, I'd buy
it,” said Brent Millikan, who runs Brent
Millikan & Co. in New Smyrna Beach.

The wusual deduction of equipment
involves writing them off when they depreci-
ate over time.

Another deduction aimed mainly
towards manufacturing and construction
companies has been available since 2005 but
has increased its percentage deduction. If a
business makes goods, develops software or
builds property in the U.S., they can qualify
for a nine percent deduction this year, even if
the goods aren’t exported. In 2005, it was
three percent.

Businesses are facing the beginning of an
onslaught of new changes to health insur-
ance rules, and a change made carlier this
year aims to save small businesses health
costs. An employer who covers at least 50
percent of health care costs for some work-
ers and has 25 or fewer full-time equivalent
employees that on average make less than
$50,000 could get a hefty tax credit. This year
an eligible employer can get up to 35 percent
of what they paid for health insurance back
in a tax credit. It’s an important and fairly re-
cent change that Forbes said she’s constantly
trying to educate people about. CPAs
recommend stablishing an employee pen-
sion plan before Dec. 31 to get a deduction on
their 2010 taxes.

“If you establish them before the end of
the year you don’t have to fund them until
the extended due date of tax return,” Park
said. “So if you have a December year-end
you can take the deduction on the 2010 tax
return even though you won’t make payment
until Sept. 15 of next year. It gives you a while
to make the payment.”

“The most tax-efficient way to set retire-
ment money aside is pension,” Millikan said.
“It’s a powerful tool.”

"Tax rules change so much and so often
that its vital for businesses to stay up to date
on how they can save money. Especially in a
down economy, every tax deduction counts.

“There’s been so many new tax laws,
which is why business is up,” Forbes said.
“We're trying to get everybody educated
about that. We're trying to get all this
information out there.” |

Tom  Knox can be reached at
tom.knox@news—jrnl.com or at 386-681-2728.
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For All Your Insurance Needs...
Our TOP Successes

East Coast

Our Action

Cable contractor came to us after their workers comp. was cancelled. $100,000
premium was going to $400,000. Employer would have to go out of business.

_ Insurors Inc. )
Our Results - &

Reviewed claims with insurer, focused on changes we had suggested.
Insuror accepted the employer and the business was saved! Literally.

Boat repair client was overcharged at audit by workers comp company. Our review of
the audit noted an incorrect interpretation of a rating rule.

We educated the insurance company of the misapplication of the rule in question. The
company corrected the audit resulting in a return of over $28,000 to our client.

Reviewed several contracts from a risk management standpoint and found dangerous
provisions in these agreements.

Made risk management recommendations for our new client to review with the
business’ attorney. Our review removed significant risks to this new client for which
no insurance could be purchased.

Reviewed general contractor’s liability coverage.

Prospect became client and saved $28,000.

Auto. dealer could not find inventory coverage including windstorm after he was
cancelled by prior company.

We were able to secure coverage on his $1.5 million inventory with windstorm.

Homeowner asked us to review his home policy.

Rated our 10 active homeowner companies and reduced his rates from $2300 to $716.

Set up program to reduce workers comp. experience mod. Program included hiring
training, return to work and supervisor training.

Prospect became client and mod. went from 1.24 to .94. $75,000 saved over 3 years.

Proposed our employee leasing program to contractor in place of his workers
comp. program

Prospect savings were over $70,000.

Reviewed business liability program for a staffing company.

Prospect became client and saved $9000.

SIS R | XN N[ (DI =

(-

Marketed aviation condo property/liability to several companies.

Prospect became client and saved $23,000.

[y
k.

Reviewed contractor’s workers comp. policy. Corrected experience modification factor.

Client received $39,000+ refund.

(-
[\®)

Reduced workers comp. claim on old policy.

Client received $10,000 refund.

[
w

Reviewed liability policy for roofer.

Moved this prospect to our roofer program and saved him $8000.

[
=

Proposed our employee leasing program to contractor in place of his workers comp.

Prospect savings were over $70,000.

[
N

Reviewed plumber’s old workers comp. policies. Corrected 2 years of errors
by old company.

Client received $9000 in refunds.

(-
(=)

Moved client to new trucking insurance program.

Client saved $3000 on 2 trucks.

(-
~

We were contacted by prior client who had left after receiving a quote lower than our policy.

When policy was issued, the premium was more and the coverage was not comparable.

The former client became our customer again and promised not to leave. He said our
service was far superior to this other agency and that we did what we promised to do.

[
]

High NetWorth client asked us to review all their personal insurance because the only
people from his agency they ever saw were company inspectors.

We found that there was no wind or theft coverage on his home, nor did they have
any coverage for their extensive collections. We saved them over $3000.
They became our client and asked us to take over their business insurance also.

19

Client asked us to review her auto and home insurance.

We wrote policies and saved her over $1200.

20

High NetWorth client asked us to review their home and boat.

We already insured their business for them and their trust in us was
reconfirmed when we improved their coverage and saved them over $5000!

21

Local non-profit felt their was something wrong with their workers comp. audit.
We did a review of their audit.

We found 2 overcharges resulting in $6000 check to this non-profit
business. The insurance company’s errors included failure to follow
Florida workers comp rules. Which we corrected.

22

Reviewed 3 business owner’s OLD workers comp policies. Our experience tells us that 2
of 3 businesses have overcharges in their workers comp policies (3 of 4 in construction).
The policies reviewed were OLD policies.

One business was done correctly. NOTE: this business missed a significant savings
because they came to us after the time limit to correct the overcharge had expired. We
found overcharges averaging 14% on the other 2 businesses. Imagine getting a lumﬁ'

23

We were asked to look at a claim that had been denied by a prospect. We did not have this
client’s business. This was a pollution claim which are almost always excluded. We did an
exhaustive policy review of this business’ policies.

sum of thousands of dollars on dead policies. These businesses were thrilled!
We found that the adjuster had applied an inapplicable exclusion. We g
notified the company; they reviewed our analysis and agreed that they |

made an error. The business owner received $7,000 from the company
on a claim that was denied 2 years earlier! The business owner was so

Other Coverage Offered: e General & Professional Liability  Property ® Business Auto ® Workers’ Comp
e Group Health e Risk Management ® Employee Leasing ® Garage Liability

Ormond Beach (386) 677-4787  Palm Coast (386) 446-3426 » www.EastCoastinsurors.com

impressed that we now have all his business.




